
Due to revised data submissions from some State-Based Marketplaces subsequent to the original 

release of the 2022 OEP State, Metal Level, and Enrollment Status Public Use File (PUFs), we 

are releasing revised versions of these PUFs. 

 

The revised fields in Revised 2022 OEP State, Metal Level, and Enrollment Status Public Use 

File.csv are listed below: 

• Where State_Abrvtn = ‘NV’ and Metal_Lvl = ‘B’, the value in the following field has 

been revised: 

o Cnsmr 

• Where State_Abrvtn = ‘NV’ and Metal_Lvl = ‘S’, the value in the following field has 

been revised: 

o Cnsmr 

• Where State_Abrvtn = ‘NV’ and Metal_Lvl = ‘G’, the values in the following fields have 

been revised: 

o Cnsmr 

o Age_45_54 

• Where State_Abrvtn = ‘Total’, Pltfrm = ‘SBM’, and Metal_Lvl = ‘B’, the values in the 

following fields have been revised: 

o Cnsmr 

o Age_0_17 

o Age_26_34 

o Age_35_44 

o Age_45_54 

o Age_55_64 

o Age_GE65 

• Where State_Abrvtn = ‘Total’, Pltfrm = ‘SBM’, and Metal_Lvl = ‘S’, the values in the 

following fields have been revised: 

o Cnsmr 

o Age_0_17 

o Age_18_25 

o Age_26_34 

o Age_35_44 

o Age_45_54 

o Age_55_64 

o Age_GE65 

• Where State_Abrvtn = ‘Total’, Pltfrm = ‘SBM’, and Metal_Lvl = ‘G’, the values in the 

following fields have been revised: 

o Cnsmr 

o Age_0_17 

o Age_18_25 

o Age_26_34 

o Age_35_44 

o Age_45_54 

o Age_55_64 

o Age_GE65 



• Where State_Abrvtn = ‘Total’, Pltfrm = ‘All’, and Metal_Lvl = ‘B’, the values in the 

following fields have been revised: 

o Cnsmr 

o Age_0_17 

o Age_26_34 

o Age_35_44 

o Age_45_54 

o Age_55_64 

o Age_GE65 

• Where State_Abrvtn = ‘Total’, Pltfrm = ‘All’, and Metal_Lvl = ‘S’, the values in the 

following fields have been revised: 

o Cnsmr 

o Age_0_17 

o Age_18_25 

o Age_26_34 

o Age_35_44 

o Age_45_54 

o Age_55_64 

o Age_GE65 

• Where State_Abrvtn = ‘Total’, Pltfrm = ‘All’, and Metal_Lvl = ‘G’, the values in the 

following fields have been revised: 

o Cnsmr 

o Age_0_17 

o Age_18_25 

o Age_26_34 

o Age_35_44 

o Age_45_54 

o Age_55_64 

o Age_GE65 

• Where State_Abrvtn = ‘NV’ and Enrlmt_Stus = ‘01-atv’, the values in the following 

fields have been revised: 

o FPL_LT100 

o FPL_100_138 

o FPL_100_150 

o FPL_200_250 

o FPL_400_500 

o FPL_GT500 

o FPL_OTHR 

• Where State_Abrvtn = ‘NV’ and Enrlmt_Stus = ‘02-aut’, the values in the following 

fields have been revised: 

o FPL_100_138 

o FPL_100_150 

o FPL_200_250 

o FPL_250_300 

o FPL_400_500 

o FPL_GT500 



• Where State_Abrvtn = ‘NV’ and Enrlmt_Stus = ‘02-aut’, the values in the following 

fields have been revised: 

o FPL_100_138 

o FPL_100_150 

o FPL_150_200 

o FPL_200_250 

o FPL_250_300 

o FPL_400_500 

o FPL_GT500 

 

The revised fields in Revised 2022 OEP State, Metal Level, and Enrollment Status Public Use 

File.xlsx are listed below: 

• Within ‘(2) Metal Level by Demographic’: 

o Where State Abbr. = ‘NV’ and Metal Level = ‘Bronze’, the value in the following 

field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘NV’ and Metal Level = ‘Silver’, the value in the following 

field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘NV’ and Metal Level = ‘Gold’, the values in the following 

fields have been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

▪ Age 45-54 

o Where State Abbr. = ‘Total’, Platform = ‘SBM’, and Metal Level = ‘Bronze’, the 

values in the following fields have been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

▪ Age < 18 

▪ Age 26-34 

▪ Age 35-44 

▪ Age 45-54 

▪ Age 55-64 

▪ Age ≥65 

o Where State Abbr. = ‘Total’, Platform = ‘SBM’, and Metal Level = ‘Silver’, the 

values in the following fields have been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

▪ Age < 18 

▪ Age 18-25 

▪ Age 26-34 

▪ Age 35-44 

▪ Age 45-54 

▪ Age 55-64 

▪ Age ≥65 

o Where State Abbr. = ‘Total’, Platform = ‘SBM’, and Metal Level = ‘Gold’, the 

values in the following fields have been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

▪ Age < 18 



▪ Age 18-25 

▪ Age 26-34 

▪ Age 35-44 

▪ Age 45-54 

▪ Age 55-64 

▪ Age ≥65 

o Where State Abbr. = ‘Total’, Platform = ‘All Platforms’, and Metal Level = 

‘Bronze’, the values in the following fields have been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

▪ Age < 18 

▪ Age 26-34 

▪ Age 35-44 

▪ Age 45-54 

▪ Age 55-64 

▪ Age ≥65 

o Where State Abbr. = ‘Total’, Platform = ‘All Platforms’, and Metal Level = 

‘Silver’, the values in the following fields have been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

▪ Age < 18 

▪ Age 18-25 

▪ Age 26-34 

▪ Age 35-44 

▪ Age 45-54 

▪ Age 55-64 

▪ Age ≥65 

o Where State Abbr. = ‘Total’, Platform = ‘All Platforms’, and Metal Level = 

‘Gold’, the values in the following fields have been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

▪ Age < 18 

▪ Age 18-25 

▪ Age 26-34 

▪ Age 35-44 

▪ Age 45-54 

▪ Age 55-64 

▪ Age ≥65 

• Within ‘(3) Metal Level by FPL’: 

o Where State Abbr. = ‘NV’ and Metal Level = ‘Bronze’, the value in the following 

field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘NV’ and Metal Level = ‘Silver’, the value in the following 

field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘NV’ and Metal Level = ‘Gold’, the value in the following 

field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 



o Where State Abbr. = ‘Total’, Platform = ‘SBM’, and Metal Level = ‘Bronze’, the 

value in the following field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘Total’, Platform = ‘SBM’, and Metal Level = ‘Silver’, the 

value in the following field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘Total’, Platform = ‘SBM’, and Metal Level = ‘Gold’, the 

value in the following field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘Total’, Platform = ‘All Platforms’, and Metal Level = 

‘Bronze’, the value in the following field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘Total’, Platform = ‘All Platforms’, and Metal Level = 

‘Silver’, the value in the following field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

o Where State Abbr. = ‘Total’, Platform = ‘All Platforms’, and Metal Level = 

‘Gold’, the value in the following field has been revised: 

▪ Number of Consumers with a Marketplace Plan Selection 

• Within ‘(7) Status by FPL’: 

o Where State Abbr. = ‘NV’ and Enrollment Status = ‘Active Re-enrollees’, the 

values in the following fields have been revised: 

▪ <100% of FPL 

▪ ≥100% to ≤138% of FPL 

▪ ≥100% to ≤150% of FPL 

▪ >200% to ≤250% of FPL 

▪ >400% to ≤500% of FPL 

▪ >500% of FPL 

▪ Other/Unknown FPL 

o Where State Abbr. = ‘NV’ and Enrollment Status = ‘Auto Re-enrollees’, the 

values in the following fields have been revised: 

▪ ≥100% to ≤138% of FPL 

▪ ≥100% to ≤150% of FPL 

▪ >200% to ≤250% of FPL 

▪ >250% to ≤300% of FPL 

▪ >400% to ≤500% of FPL 

▪ >500% of FPL 

o Where State Abbr. = ‘NV’ and Enrollment Status = ‘New Consumers’, the values 

in the following fields have been revised: 

▪ ≥100% to ≤138% of FPL 

▪ ≥100% to ≤150% of FPL 

▪ >150% to ≤200% of FPL 

▪ >200% to ≤250% of FPL 

▪ >250% to ≤300% of FPL 

▪ >400% to ≤500% of FPL 

▪ >500% of FPL 

 


